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Warsaw, 31 August 2023
Scroll more, sleep less. A black LED truck like the one from Black Mirror is cruising around Warsaw “advertising” a controversial social platform
“Our algorithm will suck you in”, “Scroll more, sleep less”. These are slogans from a “new, revolutionary social platform” Vlop!, being advertised on a mysterious, Black Mirror-like LED truck, cruising the Polish capital city. In reality, the platform does not exist, and was made up as part of a social campaign highlighting the actual harmful effects of BigTech companies that operate today.
The truck is big, black, with huge LED screens, like the one from Charlie Brooker's Black Mirror first season. It is circling Warsaw’s main streets and neighbourhoods, broadcasting an ad for a “new, revolutionary social media app” – Vlop!, along with disturbing, provocative slogans such as: “You will want more and more and more”, “We know you better than you know yourself”.  
In reality, the Vlop! application does not exist, and was fabricated for a campaign by Panoptykon, a Polish civil society organization protecting human rights in the context of modern technologies and surveillance. The name “Vlop!” is a reference to Very Large Online Platforms (VLOPs) – a  term used by the EU’s new legislation, Digital Services Act (DSA), with respect to the biggest platforms such as Facebook, TikTok, YouTube and X (previously Twitter). 
Panoptykon’s campaign is being launched after the DSA has become fully effective with regard to VLOPs on the 25th of August. To comply with the new regulation, cybergiants must, among other things, introduce changes concerning their additive algorithms which they use to personalise users’ feeds. They must now explain how those algorithms work and offer at least one recommender system not based on tracking users’ personal data.  
Panoptykon, along  with other European digital rights NGOs, are trying to raise awareness about the new law and monitor its implementation on the platforms. The organisation focuses in particular on countering the harms related to the addictive nature of newsfeeds’ algorithms and their influence on our mental wellbeing. 
Vlop! – the fake “new, revolutionary platform” created as part of Panoptykon’s “Better newsfeed is possible” campaign is set to draw our attention to the problems related to already existing applications we happily use everyday. Facebook and TikTok (and the likes) algorithms are built with one aim only: to maximize our engagement and time spent on the platform, often leading to amplifying clickbait or harmful content. For some users, especially among young people, compulsive scrolling and over-exposure to toxic content may exacerbate depression, anxiety, eating disorders and other mental health issues. What the fake Vlop! advertises in Panoptykon’s campaign, in reality has already been present in our phones for a long time. 
Along with the campaign, Panoptykon has launched the www.vlop.me website, explaining the mechanisms and risks behind big platforms’ algorithms, as well as advocating for change and social pressure on the cybergiants. 
The creative concept of Vlop! with all the campaign assets was prepared by the Warsaw-based creative group NOWY®ŁAD.
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Rights to the press release: Panoptykon Foundation. Content available under the license CC BY-SA 4.0. While copying the content please indicate the source: Panoptykon Foundation, panoptykon.org.  
Panoptykon Foundations fights for freedom and privacy in the digital world. Everyone can support us by donating (PL 43 1440 1101 0000 0000 1044 6058, SWIFT: BPKOPLW). More information on our website.
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